as a necessary condition for creativity, implicitly classifying rural areas as places where people and ideas are homogeneous. Richard Florida identifies galleries, theaters, cafés, and places to hang out at night with music and a chance to meet others who work strange hours doing creative things as important elements for attracting the creative class-those knowledge workers who create new products, new services and new firms.
Yet we have evidence that rural communities can generate entrepreneurship and form supportive clusters. Entrepreneurial Social Infrastructure is associated with communities that stimulate entrepreneurial behavior (Flora and Flora 1993, Flora et al. 1997) . McGranahan and Wojan (2007) found that, while not all rural areas are likely to benefit from a strategy to attract creative workers, rural areas most attractive to creative workers tend to have sufficient density to provide a reasonable level of services, appealing landscapes and other natural amenities, and growth in surrounding areas. Adjacency to a metropolitan area does not appear to be a prerequisite, and analysis provides intriguing evidence that attracting creative workers may be influenced by local development strategies.
There is also documentation that entrepreneurial behavior can be increased by positive interventions in rural communities (Sirolli 1999, Emery and Flora 2006) . This work suggests that: 1) the networks critical for entrepreneurship can be created in rural areas, and 2) these networks can then support the personal characteristics shown by the research on individual entrepreneurs to be important. A number of community-based enterprise activities with positive results are reported in the case studies analyzed.
In analyzing approaches to enterprise development and entrepreneurial communities, Lichtenstein, Lyons and Kutzhanova (2004, p. 17) found that community-based strategies can be effective-but only if they follow five critical strategies:
1. Take a systems approach to enterprise and community development.
2. Customize the enterprise development system for each community.
3. Focus on developing entrepreneurs. 4. Develop new roles, skills and tools within the community.
5. Operate as a transformational business.
The Regional Rural Development Centers and our partners in the entrepreneurship listening sessions around the country found that building the systems approach by linking the pieces of education, technical assistance and financing is just beginning in many parts of rural America.
Communities and businesses need to approach enterprise development in a holistic fashion.
Locality-based entrepreneurship strategies that provide community-based entrepreneurship education and mobilize the leadership and resources of the community have been successful in Nebraska. Enhancing, Developing, and Growing Entrepreneurs (EDGE), a community-based entrepreneurship development program, provides entrepreneurial training and builds community capacity for entrepreneurship by facilitating new structural arrangements through development of a broad-based coalition (Korsching and Allen 2004) . Energizing Entrepreneurship (E2) shares these same two strategies, but also includes strategic leadership development for transformational change (Emery, Wall and Macke 2004) . These holistic, community-based approaches are transformational for the community, the firm and the individual entrepreneur. • Krueger, Jr., N. and P.R. Dickson. 1994 Other references:
• Emery, M., M. Wall and D. Macke. 
Supporting and generating entrepreneurship is increasingly on the radar screens of economic develop

Listening Sessions on Entrepreneurship in Rural America by Mary Emery
Entrepreneurship has become a national buzzword as well as a national priority for many organizations and agencies working in rural America. When the W.K. Kellogg Foundation and the Corporation for Enterprise Development put out a call for proposals to create Rural Entrepreneurship Development Systems, the response from organizations, agencies and communities was staggering-182 collaborations representing more than 2,000 organizations and agencies applied for this grant opportunity.
In an effort to provide a support system for entrepreneurship, The entrepreneurship community of practice is designed to make available nationwide important information and useful tools related to entrepreneurship as an economic development and community-building strategy. The entrepreneurship community of practice consists of one group focusing on the entrepreneur as the end user, and another group focusing on finding, creating and disseminating information for communities interested in becoming more supportive of entrepreneurial activity.
For more information on the eXtension entrepreneurship community of practice contact Mary Emery at memery@iastate.edu, (515) 294-2878.
A Regional Entrepreneurship Resource Team
As part of the eXtension entrepreneurship community of practice, a regional entrepreneurship resource team has been created in the North Central region. A listserv has been set up, and the group has had four conference calls to date. A face-to-face work session is being planned for the near future. The regional team is interested in sharing ideas about how to help communities become more supportive of entrepreneurship, youth entrepreneurship and business succession planning.
If you are interested in joining the regional entrepreneurship resource team contact Mary Emery at memery@iastate.edu, (515) 294-2878. 
E-Energizing Entrepreneurs
Successful Entrepreneurial Endeavors in Rural Regions
Although rural small businesses tend to be largely outnumbered by their urban counterparts, their contribution is vital for the eco- The report examines a number of issues that determine the success of entrepreneurial endeavors in rural regions, and includes case study analysis from six states: Kentucky, Maine, Nebraska, Nevada, North Carolina and Utah. Conclusions include:
• A positive relationship exists between rural population growth and change in the number of rural small businesses. One of the key issues facing rural communities is how to retain the younger, more educated population.
• The growth rate in the number of rural small businesses is influenced by different factors during periods of different economic conditions.
• Rural policy initiatives are primarily geared toward specific topics or regions. Programs were focused on improving regions that were generally struggling in certain socioeconomic areas, such as high levels of unemployment and poverty.
• Rural areas have difficulty attracting profitable, high-tech businesses, primarily because of a lack of an educated labor force and a lack of infrastructure.
• The current focus in rural small business development involves helping the rural entrepreneur. Future research on rural entrepreneurship is warranted to assess the best ways rural entrepreneurship policy can be implemented to assist rural small businesses.
• Rural development centers and nonprofit organizations are vital components in rural small business development.
• The impact of urban changes on the rural small business environment was mixed. Author Joanne H. Pratt finds that the average home-based sole proprietor earned $22,569 in net income while their non-home-based counterparts earned $38,243. Nonetheless, due to lower expenses, particularly in rent and labor costs, the average home-based sole proprietor consistently gained a higher return on gross revenues at 36 percent, versus 21 percent for the non-home based sole proprietor.
An Empirical Approach to Characterize Rural Small Business Growth and Profitability
Find the full article at http://www.sba.gov/advo/research/rs275tot.pdf, or the research summary at http://www.sba.gov/advo/research/rs275.pdf. For more information on this study contact Ying Lowery at (202) 205-6947, advocacy@sba.gov.
New Census Studies on Self-Employment
In addition to just simply knowing another entrepreneur, new business owners gain invaluable experience from working in a family member's small business, according to research sponsored by the Census Bureau's Center for Economic Studies. In this research, Robert Fairlie and Alicia Robb examine how a family business background affects small business outcomes.
It's been conventional wisdom that many entrepreneurs had parents who were self-employed.
According to some estimates, more than half of all business owners had a self-employed The research offers a number of interesting insights, but one main conclusion stands out.
New business owners gain invaluable experience from working in a family member's small business. This work experience is critical in providing future entrepreneurs with the skills and knowledge needed to succeed in business ownership. The authors also note that few public sector programs help aspiring entrepreneurs obtain this kind of apprenticeship experience.
Many programs do provide technical assistance and financial support, but they do not provide real life experiences that seem to be important for the acquisition of critical entrepreneurial skills. 
NCRCRD Evaluating Community Impacts from $2 Million Entrepreneurship Grant
HomeTown Competitiveness, a Nebraska initiative currently working in seven counties and communities in Nebraska, is one of six recipients of grants provided through the W.K. Kellogg Foundation's 75th Anniversary Entrepreneurship Development Systems for Rural America.
The North Central Regional Center for Rural Development is part of the HTC initiative and will help monitor and evaluate the community impacts of the coordinated efforts to increase rural community entrepreneurship.
HomeTown Competitiveness provides a framework for rural communities to help them identify reachable goals and strategies focused on the four pillars of reversing rural decline, including building leadership and community capacity, engaging young people, fostering local philanthropy, and supporting entrepreneurship. The intent of the Kellogg EDS grants is to allow recipients to promote entrepreneurial activity in their region, produce entrepreneurial models for other communities, leverage significant investments, and stimulate national and state interest in rural entrepreneurship policies and strategies. 
